
Where: Committee of Regions, Brussels. Belgium. (Rue Belliard 99-101, B-1040).
How to Book: Please register by email to: clientes@cmrioja.com  before May 25th. 

Places strictly limited.

French Food Industry Association-ANIA Invitation

WORKSHOP
‘Challenges in the European Food Industry 2012:

New skills, competences and training.’

When: 29th May 2012, 14:30 - 17:00

Project supported by the European Commission

Lifelong Learning Programme



In the current global market context, the European food industry has to deal 
with fierce levels of competition. 

Contributors to the current state include: the increase of consumer’s expec-
tations, high competition within the sector and the retailers, the presence of 
emerging countries, not forgetting the pressure of the new regulatory con-
straints. At the same time, international trade has vastly increased; meaning 
companies of all sizes must compete in both a local and global market. 

In the current business climate, it is vital for companies to meet the needs of a 
swiftly evolving and changing consumer base. Further evolutions in the food 
industry include an increased concentration of distributors, greater opportuni-
ties through R&D and improvements in production processes. These changes 
are necessary, but costly. 

Dealing with these changes remains one of the most evident challenges fac-
ing emerging and long-instilled companies in the European market. 

Changes in 
European 

Food Industry

The powerful force of globalization has had a tremendous impact on al-
most every industry, creating the need for new skills in a new industry. 

The up-skilling of professionals to meet the needs of an increasingly vola-
tile international market is vital in order to deal with many factors affected 
by the changes in the current climate.

Adapting to the challenges that face the modern industry requires adapt-
ing the industry’s skill set. 

The New 
European 
Food Industry

In conjunction with the European Lifelong Learning Programme and the 
European Agro-Food Industry, six E.U. countries have contributed their ex-
pertise over the last 2 years to formulate the Online Training Needs Assess-
ment project, ‘eTNA.’

This project has combined expert knowledge of the European Food Indus-
try with the most current and effective skills and training resources avail-
able in Europe. The result has been the close analysis of current market de-
mands, culminating in ‘eTNA:’ an online tool for training needs assessment. 

eTNA was then tested by 460 European companies, which reported the 
effectiveness of the tool, as well as providing the project with additional 
insights into the managing of training and company needs. We have 
focused our analysis in three sub-sectors: Wine, vegetable canned and 
processed meat.

This workshop will illustrate the conclusions to this study, and open the 
floor for further policy debate.

The ‘eTNA’ 
Project



The workshop will be a round table discussion, welcoming views 
of all participants, allowing the representation of a vast range of 
backgrounds and expertise from institutions such as: European 
Parliament, Directorates-General of the European Commission, E.U. 
member states’ government bodies, private companies, universi-
ties and research institutions. 

*eTNA project’s aim is to pro-
vide a management support 
to SMEs to accurately assess 
the training need of their staff 
through an online free-access 
tool. (www.etnaproject.eu)

INTRODUCTION 
Luis García del Valle  Rioja Employment Service General Manager, Spain.
Eladio Araiz    Club Marketing of La Rioja General Manager, Spain.

1. ChalleNges IN The eUROpeaN FOOD INDUsTRy 2012
How to stay aware of changes.

- Strategies in European food industry.
- New skills, competences and training.

Speakers: Françoise Gorga 
  Head of international projects ANIA. National Food Industry Association,  France.
 Melania Stoica  
  Romalimenta. Romanian Food Industry Federation, Romania.

2. New JObs & New skIlls
How to find a balance to handle the real changes.

- Analysis by post, highlight competences.
- New competences for New Jobs in food jobs.
- Intelligence Tools to be aware of new challenges.

Speakers:   Alfredo Ruiz Santolaya 
  Club Marketing of La Rioja General Secretary, Spain.

3. JObs aND TRaININg NeeDs
How to be sure we are doing our best.

- Training Resources in European Food industry.
- Training Trends in European Food industry.
- Transversal knowledge in Food sector.

Speakers:   Paola del Giudice 
  Head of international projects ForSAS, Italy.
 Karin Kronika
  Head of international projects in Institute of Continuous Vocational. 
  Qualification Training and Personnel Training, Austria.

4. The eTNa pROJeCT as a qUalITy aNsweR
eTNA Project* as a quality answer to food strategy. 

Speakers:  Alfredo Ruiz Santolaya
  Club Marketing of La Rioja General Secretary, Spain.
 James Kiernan
  Commercial and Chamber Executive. Chambers Ireland. Ireland

5. wINe TasTINg aND NeTwORkINg
An opportunity to chat to fellow guests and wind down with a wine tasting.

Program



Project supported by the European Commission

PARTNERS:

The Partnership is comprised of the following business representative organi-
zations: ANIA (National Food Industry Association, France) which provides sup-
port with its extensive experience in research studies, ROMALIMENTA (Roma-
nian Food Industry Federation) with a large membership of companies, and 
Chambers Ireland which brings its experience in training for businesses.

The Partnership also includes training institutions such as BEST (Institute of 
Continuous Vocational Qualification Training and Personnel Training, Austria) 
with vast experience in the field of Lifelong Learning, or ForSAS (Italy) which 
brings the capacity to contact enterprises (SMEs) and food industry profes-
sionals.

As the entity responsible for issuing professional certificates, the Employment 
Service of la Rioja will transfer the results obtained in this project to a political 
level. Marketing Club of La Rioja has the role of guiding and coordinating both 
the implementation of the “TNA” methodology and to input the competitive 
intelligence factor to it.

Project’s 
partners


